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Recently, LIV Hospitality joined forces 
with the Rushmore Plaza Civic Center 
to promote LIV’s portfolio at the Civic 
Center.  Liv Hospitality is the exclusive 
lodging sponsor of the Civic Center. 

LIV Hospitality, the preeminent 
Hospitality Group in South Dakota, 
is experiencing record success.  Liv’s 
incredible array of award winning hotels, 
restaurants, and casinos are the finest in 
the State.  This partnership represents 
the economic growth and strength of LIV 
and the entire Black Hills Region.

 Premium on Partnership

The General Welcome NAU Game Change

A Note From Ivan

Welcome to the New 
RPCC Corporate Sales 
Newsletter.  It’s been a 
whirlwind year and we want 
to provide you with news 
and information regarding 
our new department.  Our 
goal is to create positive 
business relationships 
with new partners and add 
superior value to our existing 
clientele.  

We are having significant 
conversations every day and 
our leadership is supporting 
us with new programs and 
offerings for potential and 
existing corporate partners.  
Get your brand in front of the 
action at the RPCC!

Best Regards,
Ivan

Corporate Sales Manager
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Issue 01

LIV’S new additions to it’s 
existing sponsor portfolio is 
fantatic news!  LIV is a wonderful 
partner and a superior brand.

Caleb Arceneaux (CEO, LIV Hospitality) 
and Craig Baltzer (Executive Director, 
RPCC) met to celebrate this landmark 
partnership.  For more info on LIV 
Hospitality visit their webpage at 
livhotelgroup.com
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BOSTON 
June 23 
Ice Arena

James Taylor 
July 23 
Ice Arena

How do you create order out 
of chaos? How do you take an 
inestimable amount of moving parts 
and mold it into a well-oiled machine?  

The answer is simpler than you 
think:  Call Jayne Kraemer, Assistant 
Executive Director, at the Rushmore 
Plaza Civic Center.  For 17 years, 
Kraemer has taken seemly disparate 
parts and crafted a ballet built on 
timing, willpower, and a healthy dose 
of Midwest tough.

From the Black Hills Stock Show 
and Rodeo to Rapid City Rush, 
Kraemer is responsible for Civic 
Center Operations that will generate 
$87 million in gross revenue annually 
in the Black Hills by 2020.  During 
her tenure, she has garnered the 
reputation as a highly exacting 
manager whose superior leadership 
is recognized throughout City 
Government.

Dealing with Hollywood promoters, 
showman, and cowboys is only a 
portion of her responsibilities.  She 
coordinates a permanent staff of 40 
employees and an additional army of 
750 part- timers.  And she needs all of 
them to manage the 1400 events days 
scheduled for the 2016 calendar year.  

The Staff at the Civic Center refer 
to her as, “The General”.  When asked 
about it Kraemer laughs,” the General 
is what they call me.  But no one calls 
me that to my face.” 

Trying to keep up with Kraemer 
at the Civic Center will short circuit 
your Fitbit .  She blazes a trail through 
the facility with eyes that constantly 
appraise the 2 Arenas, Fine Arts 
Theatre, and 150,000 square feet 
of convention space and meeting 
rooms.  Often she can be seen with an 
entourage of event services, ticketing, 
operations, and catering staff taking 
notes and trying to keep up.  “When 

“The General” as seen in Black Hills Woman Magazine

we have a show, operations can 
start as early as 6am on a Saturday 
Morning. For a show like Miranda 
Lambert, it ’s all hands on deck until 1 
am or 2 am the next day.  Our patrons 
see the finished product but it takes a 
lot of people to make it happen.”

Jayne Kraemer’s dedication and 
work ethic wasn’t forged overnight.  
That foundation was laid in a small 
windblown town in the center of 
South Dakota.  Onida, SD is a town 
of 800.  Kraemer learned to work by 
watching her mother take care of the 
family and teach school.  Her mother 
taught for the school district for 42 
years and her father worked for the 
State.  Hard work, straight talk, and 
family are a way of life in Onida, and 
part of Kraemer’s DNA.

Kraemer attended Northern State 
in Aberdeen.  She met her eventual 
husband Clark and graduated with a 
degree in Business Education.  She 
worked as a teacher for a year and 
then moved to Minnesota with her 
husband.  She worked in Community 
Relations with Super America for 9 
years.

18 years ago the family moved to 
Rapid City.  Shortly after the move, 
Kraemer started at the Civic Center.  
She began as an assistant but quickly 
graduated to managing events.  The 
rest is history.

 Negotiating with agents and 
show promoters to attract the best 
entertainment is no easy task.  
Promoters are a notorious lot and it 
takes vigilance and negotiation to 
protect the Civic Center’s interests.  
Jayne’s experience and perspective 
keeps the Civic Center on solid 
footing.  Promoters appreciate her 
straight talk and matter of fact 
communication style.  They know that 
their artists will be comfortable.  It 

often leads to superior performances 
and repeat business from promoters 
that represent multiple acts.   

“Jayne is the consummate 
professional .  She leads by example 
and has high expectations of her 
employees.  Her commitment to the 
Civic Center and the City of Rapid 
City is beyond reproach.  No one 
works harder,” says Craig Baltzer, 
Executive Director of the Rushmore 
Plaza Civic Center.

Jayne doesn’t know everyone 
in Rapid City but she knows most 
everyone.  “It helps to have great 
relationships.  It makes it easier to 
deliver the best experience for our 
clients,” says Kraemer.

On a jam packed Saturday in 
December she moved from Rapid 
City Wrestling Invite, Rush Hockey 
Game, Scull Construction, Pete 
Lien, Rapid City Chamber, and 
Gold Pages Holiday Parties with an 
efficiency and quiet determination 
that is admirable.  Handling 
special requests, emergencies, 
and reinforcing staff like a true 
battlefield commander.  She 
tries to stay ahead of the game 
by anticipating needs and over-
delivering. 

Managers like Jayne Kraemer 
are rare.  The Civic Center and the 
City are lucky to have her.  If a big 
event is happening at the Rushmore 
Plaza Civic Center, be assured “The 
General” will be at The Center of it 
All .

Upcoming 
EVENTs...



Rushmore Plaza Civic Center 3

Mannheim 
Steamroller 
November 17 
Fine Arts Theatre

Moscow Ballet’s 
Great Russian 
Nutcracker 
November 30 
Fine Arts Theatre

National American University is one of the fastest growing and 
financially successful private university’s in the United States.  
Headquartered in Rapid City, South Dakota, NAU operates 35 Campuses 
throughout the country.

NAU also boast a superior online program that allows students to earn 
their degree through distance education.  A proud hometown business, 
NAU recently announced a partnership agreement with the Rushmore Plaza 
Civic Center.

National American University and their marketing team hope to promote 
their innovative Certified Nursing Assistant (CNA) program.  NAU will have 
a major presence in the Civic Center and promote to its 1.1 Million annual 
visitors.

Holly Mudlin (Associate Regional Vice President, NAU) and Craig Baltzer 
(Executive Director, RPCC) recently met to acknowledge their partnership 
and prepare for NAU graduation ceremonies held at the Rushmore Plaza 
Civic Center.  To learn more about NAU go their website at: national.edu

Welcome NAU

Is Home Field Advantage  
a Thing?

...More On 
The Way

Meeting with Clients in the Suites at RPCC Ice Arena is the definition of 
home field advantage.  Get to know your clients outside of their everyday 
setting and relationships can develop.  The energized atmosphere of a Rush 
Hockey Game can be just the thing to get that handshake and seal the deal .  
With a wide array of food offerings in a relaxed setting, the “Suite Life” is 
just a phone call away.  

Don’t delay! 2016-2017 Suite Reservations are already underway. 
 
Contact Priscilla Dominguez, Premium Seating and Guest Services Manager at 
the Rushmore Plaza Civic Center, 605.394.4115 or email  
priscillad@rushmoreplazacc.com
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Game Change

It ’s difficult to attract a good crowd for an entertainment event these days.  In the Black Hills, competition is getting 
fierce.  Patrons of entertainment venues are demanding more and more for their hard earned dollar.  Whether it ’s a 
night of hockey or a great concert , visitors expect premium entertainment and premium food. 

Craig Baltzer, Executive Director of the Rushmore Plaza Civic Center, first arrived at the Civic Center in November of 
2014, he immediately noticed that premium food offerings were in short supply.  At Concert and Sports Venues across 
the United States premium food offerings are adding value to the fan experience.  Elite Restaurants which offer fare 
only available on game day or concert night add to the anticipation of an event.  

While the Civic Center is not going to add a Nobu or Wolfgang Puck, new food offerings were a big hit during the 
2015-2016 season.  Craig Baltzer says, “Hot Dogs and Nachos are not enough, we weren’t even offering a hamburger or 
chicken sandwich when I arrived.”

Baltzer called Ryan Knutson, the new RPCC Food and Beverage Manager.  They talked about a premium sandwich.  
After some brainstorming, they came up with a premium carved meat sandwich served hot.  That is when the “The 
Carvery” was born.  The Carvery is a unique RPCC creation that you can’t find anywhere in the nation.  

Food Aficionado’s most frequent question is, “Where is the Carvery Restaurant Downtown.” Diversifying the menu 
choices increase revenues and enhances customer experience.  Last season, Knutson also added “The Taqueria”.  The 
Taqueria offered a premium street taco and was very popular.  “Expect more offerings in the future”, says Baltzer.

It will be exciting to see what premium offering comes next.
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A Whole New Look Attention 
Content 
Marketers!

Websites are a business essential. For sports and entertainment venues, 
they can make the difference between success and failure.  According 
to a Venue Today Magazine Survey, 62% of all entertainment tickets are 
purchased online.  That’s significant and makes it incumbent on venues to 
provide state of the art online and mobile access.

The Rushmore Plaza Civic Center, has experienced similar growth.  The 
Civic Center started investigating ways to further the fan experience in 
September 2015, when the current provider announced its intention to 
leave the web management market.

Priscilla Dominguez, Guest Services & Premium Seating Manager, was 
tasked by RPCC Leadership to create and manage the process of taking 
the Civic Center to the next level of Sports and Entertainment Websites.  
During her tenure as social media project manager, Priscilla has grown the 
Civic Center social media follower base 484%.

On April 27th, 2016, Carbon House was selected as the new 
Website Designer and Host.  Carbon House is the undisputed leader 
in entertainment venue web companies.  They provide unparalleled 
experience as well as financial value.

Currently, Web design is underway and expected to be completed by the 
Fall of 2016.  Get ready to be amazed.

THE CIVIC CENTER IS WHERE THE 
ACTION IS!

Content Marketing is a 
strategy designed to immerse 
your potential customer in your 
message from the time they get up 
in the morning to the time they lay 
their head on the pillow at night.  
It involves a diversified portfolio 
of marketing that includes Radio, 
TV, Brick and Mortar, Social Media, 
and Web.   

It seems simple but Marketing 
Managers are constrained by 
limited budgets and executives 
that may not be use to spending 
resources in the Rapid City 
Market.  As Rapid City grows and 
competition increases the status 
quo may prove unsustainable.

The Rushmore Plaza Civic 
Center is the answer.  Potential 
advertisers can present their 
Brand to over 1.1 million visitors 
annually.  They can target a 
vast array of demographics and 
leverage a growing web and social 
media presence.  The Civic Center 
is the undisputed Entertainment 
Hub in the Black Hills.

Our new sales and marketing 
departments are taking steps to 
make sure our advertisers have 
top level brand interaction with 
visitors.  It’s not business as usual, 
so get your brand where the action 
is!

Grassroot Campaigns
The owners of Black Hills Vinyl, Michael 

and Jennifer Calabrese opened their 
doors to help promote the upcoming 
Boston Concert.  Participants Lip Sync’d 
their favorite Boston Tune.  

Cindy Pfingston was the big winner 
with her rendition of Boston’s “Long 
Time”.  She rocked it out and left with 2 
tickets to the June 23rd, 2016 Concert.

If you are looking for a great musical 
experience check out Black Hills Vinyl 
located at 622 St. Joseph Street right 
across from the Independent Ale House.
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Should you have any question, please contact Ivan Brown, Corporate Sales Manager, 605-394-4115
Rushmore Plaza Civic Center, 444 Mt. Rushmore Rd, Rapid City, SD 57701

www.twitter.com/rushmoreplazaccwww.facebook.com/gotminerc gotmine.com

Craig’s Corner

Fire up the grill for Father’s Day!
Coca-Cola Marinated Pork Tenderloins - Total Time: 4 hr 40 min; 20 min prep, marinate for 4 hrs, 20 min cook

There is something special about the way the sweetness of the Coca-Cola caramelizes on a hot grill and penetrates the 
meat with a savory blend of tanginess and spice. The meat tends to char quickly and could burn if you are not careful , but 
if you brush it well with oil before grilling and turn the pork every five minutes, it develops a nice, rich char that frames 
the moist meat inside.

Marinade
• ¾ Cup Coca-Cola 
• ¼ Cup fresh orange juice
• 2 Tablespoons fresh lime juice
• 1 ½ Tablespoon peeled, grated fresh ginger
• 1 Tablespoon packed dark brown sugar
• 2 Teaspoons mustard powder 
• 2 Teaspoons kosher salt
• 3 Cloves garlic, minced or pushed through a press

• 1 Teaspoon freshly ground black pepper
• 1 Teaspoon ground cumin
• 1 Teaspoon ground cardamom 

Additional Ingredients
• 2 Pork tenderloins, each about 1 pound, trimmed of  

 silver skin and any excess fat 
• 1 Tablespoon extra-virgin olive oil

Whisk the marinade ingredients. Place the pork in a large, resealable plastic bag and pour in the marinade. Press the 
air out of the bag and seal tightly. Turn the bag to distribute the marinade, place in a bowl, and refrigerate for 4 hours. 
Remove the pork from the bag and reserve the marinade. Allow the pork to stand at room temperature for 15 to 30 
minutes before grilling. Prepare the grill for direct cooking over medium heat (350° to 450°F). Pour the marinade into a 
small saucepan. Bring to a boil over medium-high heat and simmer until slightly reduced and thickened, about 4 minutes. 
Set aside. Brush the pork all over with the oil . Grill over direct medium heat, with the lid closed, until well marked on two 
sides, about 5 minutes, turning once. Lightly baste with the reduced marinade and continue to grill until the outsides 
are evenly browned and the centers are barely pink, 10 to 15 minutes more, turning and basting every 5 minutes (if the 
tenderloins stick, move them to a clean part of the cooking grate when you turn them). Remove from the grill and let rest 
for 3 to 5 minutes. Cut into slices and serve warm with a salad of grilled corn, tomatoes and avocados. 

I want to personally thank the Black Hills Community for your generous 
support of the Rushmore Plaza Civic Center.  As we approach our 40th year of 
operation, the future couldn’t be brighter. We work tirelessly to bring quality 
events that you will enjoy.  In addition to Rush Hockey, Sporting Events, 
Conventions, Theatre Shows, and more, the Civic Center hosted the biggest 
names in entertainment such as Eric Church, Miranda Lambert, Elton John, Little 
Big Town, and Florida Georgia Line.

The heartbeat of our operation continues to be the multitude of community 
events that continue to choose The Rushmore Plaza Civic Center as their partner.  
This resulted in over 1450 event days last year. In 2015, 60% of all RPCC revenue 
was from Non-Profit Pricing at a 30% discount.  That represents a significant 
reinvestment in the community.

By 2020, we expect the Rushmore Plaza Civic Center to account for 87 
million dollars of annual economic impact. (AECOM, 2012)  We pledge 
to serve our community with an eye towards growth and excitement.                                                                                                                                      
                                                                                                    Craig Baltzer 
                                                                                                    Executive Director


